
Literacy commonly signifies interpretation of a 
written or printed text.

Visual literacy in the form of Graphic Design is 
the ability to interpret, negotiate, and make 
meaning from information presented in the form 
of an image, extending the meaning of literacy.



Early Graphic Design

In its early years graphic designing was merely concerned 
with communicating the ideas and thoughts in a more 
aesthetic fashion. During first and second world war, 
several of graphic artists protested against the cruelty of 
war by designing posters depicting their anguish. Over the 
decades, graphic designers were being commissioned 
either by government or big corporations to design 
posters or create an artwork that would propagate certain 
ideology.



This led to the emergence of professional graphic design 
industry. In the recent years graphic design is came to 

known as a creative process that fuses art and technology 
together to convey ideas. 

There are multiple types of graphic design based on the 
requirement of the project, such as image-based, 

type-based, symbols, logos and logotypes based designs.



Designs such as these would originate as symbols, 
develop as Typography, which would then appear 
as illustration in books, posters, on products 
purchased, for manuals, brochures, flyers, in 
advertising, in arts & crafts, textiles, clothing, 
furniture, and now the web as personal brands, 
interactive design, motion graphics, game design 
to name a few. 
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Target audience
What is the target audience for the following?

What is being advertised? (product, service, political ideas, etc.)

What is the color scheme of the ad? How many colors are used?

How does the color scheme support the product to make it attractive for the 
audience?

How does the color scheme appeal to the target audience?

Is there an emphasis in the ad? What is it?
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Target audience is a specific group of people at which a 
product or the marketing message of a product is aimed at.

Find four ads that would fit each of the categories:

Children

High school students

Parents of high school students.

Elderly people


